
 

Simple Digital Marketing Tips 
 

• Focus on creating high-quality, useful content that answers questions and provides value for 

your audience. This content should be optimized for relevant search queries. 

• Leverage social media by actively engaging followers, running paid ads, and identifying 

influencers who can help spread awareness of your business. 

• Make your website mobile-friendly and easy to navigate. Ensure all pages load quickly. 

• Use email marketing to build relationships with contacts. Segment your lists to send more 

targeted, relevant messages. 

• Run paid search/social campaigns to amplify reach. Target by location, interests, behavior and 

more. Track conversions. 

• Use analytics to determine what marketing efforts are most effective at driving desired actions. 

Double down on what works. 

• Create shareable visual assets - images, graphics, videos - that reinforce and spread your brand 

message. 

• Be responsive across channels and platforms that your customers use. Offer consistent branding 

and messaging. 

• Test different subject lines, content formats and calls-to-action to see what resonates best with 

your contacts. 

 

Here are some examples to elaborate on those digital marketing tips: 

 

• Create valuable content: 

 

Research questions your customers are asking online and create blog posts, videos, or visual guides that 

provide helpful answers. For example, a cooking blog could create posts on how to meal prep for the 

week. 

Optimize content with relevant titles, meta descriptions, tags and images so it shows up in search 

engines when people look for related topics. The meal prep post could focus on including terms and 

phrases people search for like "easy meal planning." 

• Leverage social media: 

 

Respond to comments and messages on social platforms like Instagram and Facebook to foster 

engagement. 



 
Run contests and giveaways through paid social ads, targeting your customer demographics and 

interests. 

Reach out to food influencers to see if they will share some of your recipes with their followers to help 

create brand awareness. 

• Mobile-friendly website: 

 

Use responsive web design so your website automatically adjusts for optimal viewing on desktop or 

mobile devices. 

Check that key landing pages load quickly (under 2 seconds) through site speed tests. 

Make sure buttons and menus are accessible for visitors scrolling on smaller screens. 

• Email marketing: 

 

Send a welcome series to new subscribers introducing your brand and products. 

Create segments of your list by buyer type, purchase history, or activity level to send more targeted 

promotions or content. 

Personalize emails where possible using merge tags for first names. 

• Paid search & social: 

 

Set up conversion tracking for key goals like sign-ups, downloads, purchases so you can track ROI . 

Target paid ads to people in specific cities who have searched for related products or topics. 

Test ad variations with different messaging or offers to optimize for conversions. 

• Analytics & testing: 

 

Use Google Analytics or other tools to see which blog posts and campaigns attract the most traffic and 

leads. Invest more in those areas. 

A/B test different versions of email subject lines, social posts, video titles to see what your audience best 

responds to. 

Continue optimizing and building on top-performing content and campaigns. 

Hope this gives you some ideas on executing these digital marketing tips!  

 


